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“The GrowFL team provided me with insight that has

helped our company grow. The information | obtdine
from GrowFL assisted in the procurement of thisticast
[with Lockheed Martin], which will put between 58
65 individuals to work over the next eight months.”

Dale Coxwell
Coastal Steel, Inc.
Cocoa, FL
Brevard County
July 11, 2011
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Economic Gardening is an entrepreneurial alternativeathtivsnal economic development
strategies. This new approach uses high end corporatédeisgand cutting edge scientific
concepts to help"2stage entrepreneurial growth companies identify marketsiton
competitors, track industry trends, locate custometars®n maps, use search engine
optimization/social media for marketing and various pthestomized research.

The State of Florida approved funding for an economic gardeechnical assistance pilot
program (Section 288.1082, F.S.) in a special legislats®ice during the summer of 2009 and
then again in the 2010 regular legislative session. The grogias established to create new
jobs and build a stronger economy for current and futunergéons of Floridians. Total
funding for the program was $3.5M ($1.5M in 2009 and $2M in 2010).

The economic gardening technical assistance pilot prograumse was to stimulate Florida’s
economy by providing technical assistanceftsage businesses with an objective of growing
sales. New job creation would result from increasdelss Technical assistance resources
included, but were not limited to: access to informationalises, consulting services,
information on markets, consumers and competitorgyrggbic information systems and search
engine marketing. In 2009, it was estimated that 5,000 to 7)66i@d&companies met the
criteria for the program — privately held, resident fimnsploying 10-50 workers, generating $1
million to $25 million revenue, within an industry identified the State of Florida’s Qualified
Target Industry List, and having revenue and employment griowthree of their last five years.

Grgw

In the fall of 2009, the Office of Tourism, Trade, and Emmic Development (OTTED) selected
the University of Central Florida (UCF) as the admnaiir of the Economic Gardening
Technical Assistance Pilot Program. UCF initiated aatsifor the program in November 2009
with the formation of the Florida Economic Gardeningitage (FEGI) and the GrowFL
Program. UCF’s contract with OTTED concluded on Sepegri, 2011.
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The GrowFL Program has provided many services Tstage companies including economic
gardening technical assistance, CEO Roundtables, CEO Foranmnsiswebinars and
workshops and the “Florida Companies to Watch” recognit@mte Each of these activities has
been targeted to support tH¥ &age CEOs with operational and revenue-increasing stategi
improve business performance. This in turn has driveorgeion of new jobs in the State of
Florida.

GrowFL Training /
Value Chain Clients Guidance J
Outreach &
The State Marketing | | O
of Florida Education | rechnical Assistance
*Contract & Support
*Funding
* Performance CEO B
« Eligibility Partnerships Roundtables
CEO S
Forums
Clients Webinars &
Workshops

Florida Companies
To Watch

UCF delivered technical assistance via a centrally mahtgdnical assistance team with access
to various market research databases and tools to fecdttategy, market research, web
strategy and search engine optimization. A typicdin@aal assistance engagement was 40 hours
of consulting time provided at no charge to the cliéifork was handled virtually with clients

via conference calls and the use of an on-line collaiooraystem. The on-line collaboration
system allowed for document sharing as well as colldalbereommunications. A cloud based
customer relationship management tool (Salesforce.comals@sised to automate the
application process, track client data, and report dmieal assistance engagement status.

Since November 2009, UCF provided technical assistance to #fgaoees located throughout
the State of Florida. This assistance has resultedmpa&nies increasing sales which in turn
allowed them to hire more people. As an example, tieevEL technical assistance program has
helped companies validate markets, identify sales oppaesinitnderstand competitor’s
strategies, determine target contact/lead lists, ideswifiyces of raw materials, investigate
funding/capital investment alternatives, make connectiopeople that could help them
improve operations, find new employees, or break infoeaiic new customer segment.
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In addition to economic gardening technical assistana@yBr also provided ¥ stage CEO’s
access to CEO Roundtables. CEO Roundtables are profdiysiaagitated monthly problem-
solving meetings of 10 to 15 non-competifi 2age CEOs. Like Technical Assistance, CEO
Roundtables required rigorous involvement from participatiB@& The process engaged CEO
participants in a free flowing dialogue about the challsrgfegunning a business. Working in
small, professionally facilitated groups, experiencedsgcdage CEOs helped each other solve
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their toughest business challenges. Roundtable groups metkedQléimes a year. The
GrowFL program provided a 1-year scholarship to companiesipattigy in roundtables.
GrowFL funded 17 CEO Roundtables since November 2009. CEQiRdlagroups have
been located in Pensacola, Tallahassee, Jacksonviiéeso®s Pasco County, Orlando, Naples,
Ft. Lauderdale, Palm Beach, and Port St. Lucie.

Although economic gardening technical assistance and CEO Rdblexitvere the most rigorous
service provided by GrowFL, GrowFL also offered a numlb@tloer services intended to wrap
2nd stage CEOs in an ecosystem of support to acceleratthgiidhese services have included:

CEO Forums

Presentations by executives &f8r 4" stage companies t§%stage CEOs. 1 to 2
CEO Forums per month have occurred since November 200%aiilog throughout
Florida.

CEO Summits

Reverse trade shows in which GrowFL clients provide @& fa@sentation to invited
business prospects followed by networking time for the Gtoalient and business
prospects. CEO Summits occurred in Orlando, Ft. Lauderfiallehassee, Naples
and Jacksonwville.

SBIR Webinars

This webinar series focused on how to successfully pregmaaé business innovative
research grant proposals. 2 webinar series (12 seskavespccurred since
November 20009.

Kauffman FastTrac Workshops

1 or 2 day workshops focused on growth venture manageméntikshops occurred
in Orlando, Jacksonville, Tampa, Ft. Lauderdale, and Naples

Human Resource Webinars

A webinar series that covered topics ranging from commatioit skills to labor
relations. 7 webinars have occurred since November 2009.

GrowFL hosted the™ stage company recognition event called “Florida Compaaiéatch”.
The event occurred on February 17, 2011. Fifty companies¥&hiorida counties earned a
place in Florida’s inaugural class which recognized the’stprivately held businesses that
employ up to 99 employees and had between $750,000 and $50 mikionual revenue.
Companies were selected after evaluating more than 31Mabons. The 50 winning
companies represented industries ranging from alternaterge development to food
production and industrial gear makers to information techiydiogs. The combined impact of
the fifty chosen companies is $419 million in total annaaénue; 1,972 full-time equivalent
employees and 510 new net jobs created compared to 2009.26606 through 2010, these
companies generated $1.4 billion in revenue and added 1,153 eamplbp¢h in Florida and out
of state), reflecting a 162 percent increase in reventid4h percent increase in jobs for the
five-year period. That translates into a 32 percent ameuahue growth and 28 percent annual
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growth in employees. This first time event attradedr 500 attendees from across the state.
Major sponsorship support came from the Governor’s Officeourism, Trade, and Economic
Development, Association for Corporate Growth (Fla)j Florida High Tech Corridor Council,
the Florida Business Incubation Association, Fowler @/Bibggs, P.A. , the University of
Central Florida, the Edward Lowe Foundation, Gulf Powam@any, Nperspective, Osceola
County Economic Development Department and the Uniyes$iSouth Florida.

When developing an outreach program in support of GrowteLfitst thing considered was how
to identify and create awareness with 2nd stage companiesder to achieve this, outreach
and promotion of the program was accomplished via nhelltpethods. Methods included the
use of a public relations and marketing firm, the emplog GfrowFL Outreach Manager, and
the cultivation of partnerships with economic developnaeganizations (EDO)/ chambers/
industry groups throughout Florida in order to educate bothglard stakeholders about
GrowFL and economic gardening.

The public relations and marketing firm was engaged to supocréation of marketing
messages about the GrowFL program including the developrhdm GrowFL brand, the
GrowFL website, brochures, press releases, sociabmeghagement (Facebook, Twitter,
YouTube), advertising, and promotional event needs.

Initially, the GrowFL program established formal partngyshwith a small number of EDOs
strategically located throughout the state in Collieuy, Ft. Lauderdale, Orlando,
Tallahassee/Leon County, Jacksonville, and SarasotavRErworked with each of these
organizations to identify candidate companies, host n&tmgpevents to educate companies
about GrowFL, and to support CEO Forums and Roundtable adinteach of their respective
regions.

To augment the initial EDO partners, as well as to rbovadly communicate the program
throughout the state, GrowFL worked with many other EDChambers, and trade
organizations to encourage promotion of the program wiih mtembers in their local
geographies. GrowFL was positioned as a service providdalaeao all throughout the state,
as well as a program that they could consider as pdrewoftbol box of services.

There has also been close coordination with thedddficonomic Development Council (FEDC)
both in terms of creating awareness with the Gropflgram and legislative support. The
FEDC has made economic gardening a legislative prioribes2009.

Other outreach initiatives were also employed includimgrng into a co-marketing agreement
with Vistage Florida (Vistage hosts roundtables througtieutvorld including, a substantial
network in Florida) and approaching large corporationsdoess to their suppliers (most
notably was the access provided by Lockheed Martin and RoBresrgy).
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Finally, GrowFL employed an Outreach Manager in orddretter support the initial EDO
partners as well as create the energy necessarytéinstiie recruitment of 2nd stage companies.
The Outreach Manager’s role was focused on coordinadhgating, and fostering

relationships with EDO/Trade/Chamber organizations throuigihe state for the purposes of
recruiting companies to participate in the GrowFL program.

' n
The GrowFL Program has proven itself as a true “prin@oycreator”.

To mark the end of the state funded GrowFL program (Nove®#9 through September 1,
2011), UCF issued a job survey to companies that had pamdipaGrowFL Technical
Assistance and CEO Roundtables (the most rigorous of theRErservices).

Using the job survey responses as input, an economic irsfalyt (August 2011) was
commissioned by UCF that found, that since November 2009 bwFL program helped
create a total of 3,285 direct, indirect and induced jtdie svide. According to the results of the
study, GrowFL contributed more than $510.4 million impace@iand indirect) to the state’s
economy. The study also found that GrowFL helped gen&®.17 million in state and local
taxes, above and beyond the cost of the state’setdtment of $3.5M over 22 months.

GrowFL Economic Impact Study Results — August 2011

Impact Measurement
Jobs (Direct/Indirect/Induced) 3,285 (1,419 /823 /1,043)
Sales/Output $510.4M
GDP $267.4M
Derived State and Local Tax Revenues $18.7M

The $3.5M funded
for the economic gardening technical assistance pilot progna
resulted in an investment per job created of $1,065.

If only direct jobs are considered,
the investment per direct job created was $2,467

Furthermore, an additional analysis was conducted usingpgenmlata provided by the Florida
Agency for Workforce Innovation / Bureau of Labor Statsthat compared job growth of
GrowFL participant companies against similar companiédoinda that did not participate in

the program. From 2009 to 2010, non-participant companies rd@ortaverage net job loss of
3.5%. In that same period, GrowFL companies reportecterage net job gain of 7.4%.
Although there is a large statistical margin of ernothie comparison (state’s available historical
data allowed consideration of only 20 GrowFL companiesacat value GrowFL companies
grew 10.9% faster than their peers from 2009 to 2010.
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Finally, it should be noted that the State of Floridd the GrowFL program at UCF has
emerged as the national best practice for large-staliementation of Economic Gardening. As
such it offers a clear path for advancing the economieldpmnent practice area in Florida. It is
also the first program in the nation certified by theiddal Center for Economic Gardening as a
Level 3 Economic Gardening provider. The success and ngtofiehe GrowFL program has
set in motion a new set of economic developmenhtistads” and "competitors.” In Michigan,
Governor Snyder has embraced economic gardening with dl®hBinvestment targeting
existing industry. Other states are on track to doah@esTo date Indiana, Kansas, Georgia,
Oregon, Arizona, Louisiana, Minnesota, Colorado and staex actively pursuing an economic
gardening path.

#$

Much has been learned since the establishment of theRErprogram in November 2009. In
this section key learnings are presented as well asspomding recommendations on how to
improve economic gardening in Florida.

% & ' () *(
The best indicator of how the GrowFL Program make#farence is in how it helped the client
companies grow. The client testimonials below illustveat the program has done for this
sample. Again it was done with an exceptional retutenms of the investment per new job
created.

"The information that they provided us would have taken séwaonths to do
ourselves. Because of this program we have added fivéutiesnme employees to
the payroll." - Amjad Shamim, AAJ Technologies

"It's like having a whole consulting firm behind you. Aswall business person with
limited resources and in today's economy, it's a trdm@nsupport.” - Sandra Satft,
Window Interiors

“Great feedback from GrowFL, everything from websitengdes, SEO and potential
sales lists both government and private sector.” - Eaggeicik, Employment
Technologies Corporation

“With the help of GrowFL, | know that I'm going to probsi@ouble my employees,
with the projects that | see in the future.” - NekByan-Stephens, The Labor Pros
“Immediately | started getting information that wasykelpful--very actionable in
the short term but also very good information to makeg-term strategic decisions.”
- Joe Buckheit, MediaBrains

“The GrowFL program gives you access to qualified expbkatisdan provide
invaluable advice for those things that you don’t know/ince Mayfield, Bit-
Wizards

“Thanks to the GrowFL program, my company added the peogdt theeded and
the talent that it needed to grow both in its overatenele and its bottom line.” -
Anthony Gaeto, Web Direct Brands
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"GrowFL is a great program because they take the pat@ftsecond-stage
companies such as mine and network them to other busirtegz®evide a system of
support and advice to help nurture company development and gresityan Croft,
Holmes Stamp and Sign

"The GrowFL team urged us to focus more on forming str@aiiances, and we are
putting the ideas into action.” - Pam Weber, Roar!

"The most beneficial component of the GrowFL prograas whe advice we received
on our company’s core business strategy. The team helpedrosv down the
direction Endorphin needed to take as we continue to grewtbg next year." -
Vince Smith, Endorphin

"GrowFL forced us to focus on long-term objectives and plexvithe support to help
us reach those goals." - Aaron Duncan, Advanced CompBsltitions

“Thanks to GrowFL, we have deployed new branding stragegie're marketing to
more potential clients and we have an improved web ptesenKenneth Moten,
Moten Tate

"We got access to talented people that helped us define aispectr market. They
helped me put together a very large searchable index qgfacues we sell to or
potentially could sell to." - Daniel West, UNITY Mobile

"Since enrolling in the economic gardening program, we gauged clients in other
regions of Florida, Georgia, and even Maryland.” - PautidB, Aegis Business
Technologies

“We are in the early stages of the relationship, anthave already been given lots of
valuable input—information that we, as a small businesddamt easily attain or
afford.” - Eloy Bazaldua, R.M. Myers Company Inc.

"Over the last year, we've grown tremendously—we’vedased our staff about
40% and our sales are up over 50% year-to-date. A loabh#s to do with the
comfort that | have from many facets of the GrowFagrvam.” - Doug Brown,
Florida Supplement

"I'm impressed with the effort. They analyzed what eeloing and what we might
tweak and were able to search databases | didn’'t knowt &rgpotential new
customers.” - Joe Scofield, Advanced Manufacturing & Rdsystems

“In these tough economic times GrowFL has helped measfon what we do well,
thus not wasting a lot of time or money chasing newraavgin products.” - Bob
Weidenmiller, Presstige Printing

"They operate like a natural extension of my company—kmeyv the industry, our
challenges, and our competitors, but they are alsatargh away to see the things
that | can’t see.” - Pete McAlindon, Blue Orb

“The information that came back to us is giving us greaaret and information that
we can add to our strategic business plan.” - Neal Kimbaé Kimball Companies
"We're so fortunate to have been given the opporttmigo through the process and
leverage all the benefits that are available.” - HugeeP, DATACORP
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"I don’t know where we would be without this outside hdlpanks to the program,
I’'m getting on the right path to grow my company.” - P&eczynsky, Micron
PharmaWorks

“These connections are what entrepreneurship is altalbdelps me, as a smaller
company, connect with some of the major institutiongréav new relationships.” -
Rafael Gerena, Instruxo

"Thanks to the information we received from GrowFL, ¢benpany is better
equipped to make strategic business decisions as it enteresxdthstages of growth." -
Jason Flanzbaum, Boca Bearings Company

“The Economic Gardening program has able to provide insignffuimation and
research that second-stage companies like myself woulteraitle to do due to lack
of funding and resources.” - Juan Rodriguez, Advanced Pingessd Imaging

"l was most surprised by the level of talent within @r@wFL Economic Gardening
Team. Normally | would have spent a lot of moneytfer opportunity to talk to such
experienced professionals, and they impressed us by tligroneadth of knowledge,
spanning several disciplines." - Terry Hedden, Infinity Tetdgw Solutions

$ + % $! % & ,
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Although the GrowFL program offered both Technical Asaistsand CEO Roundtables, there
was not a specific requirement for a company to parteipaboth activities. Also, there was
no provision in the GrowFL program for follow-up on the wd technical assistance data.

By more tightly integrating Technical Assistance witB@Roundtables, the use of technical
assistance data could be built into the accountabdguirements of roundtable participation
resulting in improved overall business growth for pgsting companies.

Although not tightly integrated, the GrowFL program dal/é clients that participated
concurrently in Technical Assistance and CEO Roundtablesa Yecent job survey, GrowFL
clients that participated in both Technical Assistance@BEO Roundtables created 6.0% more
jobs than clients who only participated inTechnical sissice.

B " % &
The economic gardening movement, founded in Littleton, @dtmrhas operated for 20+ years
under the premise of an “open storefront”. Businesses been provided assistance
continuously and on-demand over that timeframe. No®thamed away; regardless of how
many times assistance had been requested. The practidalaing this on a state-wide basis
was deemed inappropriate for GrowFL, both from the lefssgjuitable distribution of services
with clients across the state and from a manageni¢éné wolume of engagements with clients.

Initially, GrowFL provided a single technical assistarogagement for clients. Although this
was practical to manage, it was found that clients oftgnested updates to information
previously provided or encountered a change in directionnieguadditional support. In order
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to remedy the requests, GrowFL worked with OTTED terodf 2° engagement to clients after a
reasonable waiting period. Approximately 30% of GrowFLntédrom the first year of the
program took advantage of & 2ngagement.

GrowFL's 2" engagement experience found that clients returned withyeclear research need.
This was because the client better knew the expetsi#able from the GrowFL team. The
GrowFL team also found that the work associated witl artyagement clients was enhanced
since the team had an established working knowledge ofiéme. cl

What has been learned from this experience is thapani®s, once they understand the specific
expertise offered by the technical assistance program, dnaropensity to leverage the expertise
to support specific business growth objectives. Furthermamsmgle technical assistance
engagement, although valuable, is not optimal based ¢éonseisdemand and needs.

Via a recently completed job survey, GrowFL clietisttparticipated in a 2nd Technical
Assistance engagement created 5.8 % more jobs thatschibo only received a single
Technical Assistance engagement.

(9 ) - : /
The criteria included in the 2009 statute stipulated thatder for a business to be eligible for
the economic gardening technical assistance pilot proghenbusiness must:

Be for-profit

Be privately held

Be an investment-grade business

Maintain its principal place of business in the sfateat least the previous 2 years
Qualify for the tax refund program for qualified targetustry businesses under s.
288.106

Generate at least $1 million but not more than $25 millicennual revenue
Employ at least 10 persons but not more than 50 persons

During 3 of the previous 5 years, increased both its nuofifatl-time equivalent
employees and its gross revenues

In general, the criteria noted above was adequate imiegghat growth oriented'%stage
companies were supported. This criteria (establisheder2@8/early 2009), however, had
unintended consequences as a result of the nationaki@eend use of Florida’s Qualified
Target Industry list.

These consequences were most notably related to theifedl@ criteria:

Employ At Least 10 Persons But Not More Than 50 Persons

This criterion has 2 significant issues. The first, egdly when the industries associated
with the “qualified target industry list” (QTI) are caasred, causes an issue for

L #S% & '($H( YoHB&



companies that operate in an industry that typicallyldxasr revenue per employee.
Most notably affected are manufacturing companies. Althgaghof the qualified
target industry list, a manufacturer will generally hhigher employment in comparison
to a professional services firm generating the same amduvewenue. Considering the
acceptable revenue range of $1M to $25M with the employraegercapped at 50
employees, some manufacturing companies that would haeditee from the pilot
program were excluded.

Secondly, the generally accepted employee headcount fiargfé stage companies, as
defined by the Edward Lowe Foundation, is 10 to 99 employeemspéanies in this
employment range have similar characteristics and wwmenefit the most from
economic gardening services.

Because of this, UCF recommends the employment critarany future program be
from 10 to 99 employees. During the GrowFL pilot prograpproximately 5% of
companies denied would have been accepted if this criterimaitered as suggested.

During 3 Of The Previous 5 Years, Has Increased Both Its Bu@bFull-Time
Equivalent Employees And Its Gross Revenues

The key issue with this criterion is that when you @esthe effects of the national
economic downturn there are very few companies thatiexped both consistent
employment and revenue growth since 2008 or 2009. The origiaat behind this
criterion was to ensure the GrowFL pilot program wonkgiti companies that were in
growth mode. However, during the recession, survival bethenprimary measure of
business stability. Companies that maintained flat ghtsievenue growth were still
considered strong businesses.

Furthermore, during the pilot program it was not uncomifoom company to apply that
had decreasing headcount but flat or increasing revenue dugieg@homic downturn.
Unfortunately, these companies were denied acceptance GrohwFL program even
though they were ideally positioned for rapid growth fétvew an economic recovery
occurs.

To adjust for the impact of the recession, UCF reconaim¢his criterion be modified to
allow companies into the program that show employeeanuegrowth in 2 out of the
last 6 years. This change will allow the program tauitbelcompanies that experienced
growth prior to the recession but that have recentligsed losses due to national
economic trends. This revised criterion will also @liate an unintended penalty for
companies that have shown revenue growth in conjunctitnimplementing sound
business action to right-size employment levels asudtref the national economic
downturn.
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During the GrowFL pilot program, approximately 20% of compamienied would have
been accepted if this criterion were altered as suggested.

UCF also recommends that eligibility criteria be uasaguideline as opposed to statutory
requirements. Every company has unique situations thid aerit special consideration. If
the administrator of the program was given latitude teptccompanies into the program, as
long as the extenuating circumstances were documented,aompanies could benefit from the
program. Furthermore, one of the criticisms comingnfiocal communities about the GrowFL
pilot program was the inflexibility of the eligibilitgriteria. This many times resulted in the
denial of service to companies recommended by a local EDO.

& % $ :
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Beyond job creation, it is strongly believed that @h pilot program’s success, was tightly
linked to centralized process governance & common toalpled with local support and
partners.

UCF maintained centralized management of technicadtassie methods and tools, as well as
coordination of CEO Roundtables and other services. Teadhassistance was delivered via
virtual interaction with clients. Conference callslam Internet-based collaboration tool were
used to facilitate delivery of services. This ensured aistamt experience for clients regardless
of where they were located in the state. This alewiged efficiencies in terms of procurement
of tools and market research databases that supportedittegydehd management of technical
assistance engagements.

Management of the technical assistance engagemenyipanlof the consideration. In order to
gain broad acceptance of economic gardening around theastatell as to support outreach and
marketing efforts for the promotion of the GrowFL pitwbgram to interested®@stage business,
UCF established both formal and informal partnerships @atinomic development, chambers
of commerce, and industry groups. This was key for gettmgvtdrd out to clients, but also for
educating economic development stakeholders about ecogamdiening. Without these
partnerships, local acceptance and awareness would nobd@vechieved.

Key partnerships established included:
Florida Economic Development Council
EDC of Collier County
EDC of Tallahassee/Leon County
EDC of South Florida
EDC of Sarasota County
Jacksonville Cornerstone Regional Development Pattipers
Florida High Tech Corridor Council
Greater Ft. Lauderdale Alliance
Florida’'s Research Coast
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Enterprise Florida

Space Coast EDC

Tampa Bay Chamber of Commerce

Tampa Bay Technology Forum

Heartlands REDI

Melbourne Chamber of Commerce
Enterprise Florida

Workforce Florida and regional workforce boards
Orlando Inc.

Florida MEP

Metro Orlando EDC

Rollins College

Pinellas County EDC

Pasco County EDC

Pensacola Bay Area Chamber of Commerce

+ % ! %
Although GrowFL has high customer satisfaction, cli¢watge said that having face-to-face
meetings would enhance customer service. Furthermaed loa the founding economic
gardening initiative in Littleton, Colorado, face-to-fagteraction at the client’s location greatly
increases the technical assistance team’s ability tarstiashel client businesses and build long-
term relationships.

% "0 1 % 2"
There is significant value in “Florida Companies To Watevent. As demonstrated by the high
number of nominated companies, as well as the signifetégridance at the inaugural “Florida
Companies to Watch” event (over 500 people), the stateésiment in a recognition event
focused on entrepreneurial / high growth businesses createendous goodwill with™ stage
businesses towards creating a clin@tgrowing from within
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Florida Economic Gardening Institute at the University eftal Florida
12201 Research Parkway, Suite 501

Orlando, FL 32826

407-823-6384

Dr. Tom O’Neal

UCF Associate Vice President, Research and Comnhizatian
oneal@ucf.edu

407-822-1120

Fran Korosec

Director of Client Services
fran@growfl.com
407-882-0210
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